
Team Dimension Data rebrands to NTT Pro
Cycling

Rebranded cycling team will use co-innovated technologies to drive performance through the 2020
season

Tokyo, Japan – 12 November 2019 – NTT Pro Cycling, a UCI WorldTour cycling team based in South
Africa, unveiled its team for the 2020 season as it rebrands from Team Dimension Data. The
announcement, made at the home of NTT in Tokyo, was accompanied by a jersey reveal and insights
into the technology solutions driving rider recruitment and race strategy within the team.

The new kit will grace the WorldTour and the sport’s biggest races throughout 2020. It’s a brand
that riders will wear with immense pride, while at the same time continuing to showcase the impact
that bicycles have in changing lives through NTT Pro Cycling’s work with Qhubeka, which has
recently distributed its 100,000th bike.

The team for 2020 features nine exciting new riders, to supplement the current pool of talent as the
team looks to race with a goal of establishing itself among the top ten teams in the world.

Each of the riders were selected with the help of a technology solution that was co-innovated by NTT
and NTT Pro Cycling. The solution leverages advanced data analytics that helps the team to select
riders, prepare its race calendar, and assign the right riders to the right races. Technology also
helps the team monitor the health and wellness of its riders through a mobile application, and
business-focused applications such as asset tracking, vehicle tracking and monitoring, help the team
to function as a well-organized global business. Together, we’ve created the most technically
advanced team in the WorldTour.

Doug Ryder, Team Principal, NTT Pro Cycling:
“Thanks to all of our partners, and in particular our title sponsor NTT Ltd. We strive to be the
benchmark within the sport through being a performance-driven, technology-enabled team that is
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underpinned by our unique purpose-led approach in support of the Qhubeka charity.

“Our commitment to changing lives together with Qhubeka remains stronger than ever and we’ll be
looking to do so with even greater enthusiasm in 2020. Together with our staff, riders, and valued
partners this core belief remains a foundation of our organization

“Our team’s story now continues into the next phase, which will see us use our established platform
to aim higher and to shoot further. We truly are a team that was born in Africa but created for the
world.”

Ruth Rowan, Chief Marketing Officer, NTT Ltd.:
“We’re delighted to be continuing our partnership with Doug and the team under the NTT brand in
2020. As headline sponsor, we help NTT Pro Cycling to leverage technological innovation to realize
its ambition of being ranked among the top 10 cycling teams in the world. We’ve brought together
our data platforms, analytics and machine learning, and combined them with the NTT Pro Cycling’s
expertise in athletic performance to create a truly unique team that is focused on being the best in
the world, whilst riding for a cause.”

NTT Ltd. is a newly launched, world-leading technology company comprising the coming together of
31 brands including Dimension Data, NTT Communications, and NTT Security, and forms part of
NTT Group. The company recently extended its global partnership with Amaury Sport Organisation
(A.S.O.) until 2024. This partnership was initiated by Dimension Data in 2015, and the extension of
this agreement enables NTT to continue providing technological innovations to enhance fan’s
viewing experience of the Tour de France and attract an entirely new generation of digitally savvy
fans.

Five years into the partnership, A.S.O. has been enabled to lead led the way in the use of advanced
technology in cycling, demonstrating how the use of data can truly revolutionize the sport’s fan
experience. This paves the way for NTT Ltd. to use its expertise to digitize other areas of sport such
as connected stadiums and velodromes.

You can continue to follow NTT Pro Cycling’s journey on social media via the following channels:

Instagram and Twitter: @NTTProcycling


