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*IDEA: How to generate a good idea?

- Benefits of New Product

- Types of New Product

- What is a Successful New Product?

- Why need New Product Development Process?
- 8 Steps of New Product Development Process

** CONCEPT: How to formulate concept from
the idea?

- Opportunity Identification (needs states
research)

- Concept Development

- Concept Screening

- Refine Concept / Packaging / Name (packaging
test, name test)

- Product / Formulation Test

Full Mixes Test

Advertising Test

Post Launch Evaluation
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*PRODUCT: How to create product from the lag

s
concept? IAAINANG InTIns auIND
- Brand Portfolio asdaanuazide
- Product Feature Tﬂsam‘smmiﬁsnaLta~n1saﬂn1s
- Unique Selling Point a.lm'mmaﬂmaaiﬁua LONTW

- Ads Concept

** MARKETING: How to launch and evaluate [nz

the new product? amia 3o lanaamwud

- Ads Marketing Manager ,Deodorant &
- PR & Event Digital BB

- Sales Conference Unilever Thai Trading Limited

- Consumer Promotion
- Trade Promotion

- Sales Force Promotion
- Sales Conference
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Tel: 0-2679-7360-3
Fax: 0-2285-5988

E-mail: center@marketingthai.or.th / http://www.marketingthai.or.th


mailto:center@marketingthai.or.th
http://www.marketingthai.or.th/




