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About The Ascott Limited

The Ascott Limited is a Singapore company that has grown to be one of the leading international
lodging owner-operators. Ascott’s portfolio spans more than 170 cities across over 30 countries in
Asia Pacific, Europe, the Middle East, Africa and the U.S.

Ascott has more than 58,000 operating units and over 43,000 units under development, making a



total of more than 101,000 units in over 670 properties.

The company’s serviced residence and hotel brands include Ascott, Citadines, Citadines Connect,
Somerset, Quest, The Crest Collection, lyf, Préférence, Vertu, Harris, Fox, Yello and POP!.

Ascott, a wholly owned subsidiary of CapitaLand Limited, pioneered Asia Pacific’s first international-
class serviced residence with the opening of The Ascott Singapore in 1984. Today, the company
boasts over 30 years of industry track record and award-winning brands that enjoy recognition
worldwide.
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Ascott’s achievements have been recognised internationally. Recent awards include DestinAsian
Readers’ Choice Awards 2019 for ‘Best Serviced Residence Brand’; TTG China Travel Awards

2019 for ‘Best Serviced Residence Operator in China’; World Travel Awards 2018 for ‘Leading
Serviced Apartment Brand’ in Asia, Europe and the Middle East; Business Traveller Asia-Pacific
Awards 2018 for ‘Best Serviced Residence Brand’; Business Traveller UK Awards 2018 for ‘Best
Serviced Apartment Company’ and Business Traveller China Awards 2018 for ‘Best Luxury Serviced
Residence Brand’. For a full list of awards, please visit
https://www.the-ascott.com/ascottlimited/awards.html.

About CapitaLand Limited

CapitaLand is one of Asia’s largest real estate companies. Headquartered and listed in Singapore, it
is an owner and manager of a global portfolio worth over S$100 billion as at 31 December 2018,
comprising integrated developments, shopping malls, lodging, offices, homes, real estate investment
trusts (REITs) and funds. CapitaLand’s market capitalisation is approximately S$13 billion as at 31
December 2018. Present across more than 180 cities in over 30 countries, the Group focuses on
Singapore and China as core markets, while it continues to expand in markets such as Vietnam,
Europe and the U.S.

Capitaland’s competitive advantage is its significant asset base and extensive market network.
Coupled with extensive design, development and operational capabilities, the Group develops and
manages high-quality real estate products and services. It also has one of the largest investment
management businesses in Asia and a stable of five REITs listed in Singapore and Malaysia -
CapitaLand Mall Trust, CapitaLand Commercial Trust, Ascott Residence Trust, Capital.and Retail
China Trust and CapitaLand Malaysia Mall Trust.

Visit www.capitaland.com for more information.

Issued by: Ascott International Management (Thailand) Limited

Website: www.the-ascott.com

Address: No0.219/43, 12th floor, Asoke Towers, Soi Asoke, Sukhumvit 21 Rd., North Klongtoey,
Wattana Bangkok 10110 Thailand

For more information, please contact:

Thitirat Ditpanya, Assistant Director of Sales & Marketing
Tel: (66-2) 204 4341, Email: thitirat.d@the-ascott.com

Tasanee Ua-Aksorn, Marketing Manager



Tel: (66-2) 204 4385, Mobile: (66-83) 977 5119, Email: tasanee.u@the-ascott.com

Jewel Matayat, Assistant Marketing Manager
Tel: (66-2) 204 4382, Mobile: (66-92) 847 9998, Email: jewel. m@the-ascott.com

Annex - Ascott Star Rewards

Earning points: Ascott Star Rewards membership is free. Members can earn and redeem points from
direct bookings at all participating serviced residences under the Ascott, Citadines, Citadines
Connect, Somerset, The Crest Collection or lyf brands globally. Points can be earned for the
following:

* Making online reservations with Ascott Star Rewards account through any Ascott brand website -
www.the-ascott.com, www.citadines.com, www.citadinesconnect.com, www.somerset.com or
www.lyfbyascott.com.

* Bookings with Best Flexible Rates and Ascott Star Rewards member rates. Corporate rates are
excluded.

* Bookings with promotions and member discounts.

* Unlimited number of room bookings.

Points accumulated will be valid for two years upon the date of accumulation. Members can check
their points balance on their member dashboard for points expiring within the next six months.

Flexibility in redemption: Members can instantly redeem any amount of points for complimentary
stays and other privileges. Members can partially redeem room stays, pay for the remaining amount
in cash and earn points on the cash portion paid. There are no blackout dates for redemptions.

Membership tiers: Ascott Star Rewards members will qualify for four membership tiers: Classic,
Silver, Gold and Platinum, depending on their accumulated spending. The longer the period of stay,
the more rewards the member can easily accumulate and upgrade to the next membership tier.

Global privileges: Classic and Silver members are entitled to privileges including year-long 10% off
Best Flexible Rates, seasonal offers, property opening offers, birthday discounts of 25% off Best
Flexile Rates and complimentary in-room internet access.

Gold and Platinum members get added benefits of 30% and 40% off Best Flexible Rates respectively
during their birthday months, and enjoy priority for early check-in and late check-out. Platinum
members also get complimentary room upgrades, subject to availability, as well as complimentary
breakfast at selected properties.

There is no expiry date for the Classic tier. Silver, Gold and Platinum tiers will be valid for one year
from the date of achieving the minimum spend for each tier.

Guests can register online at www.the-ascott.com/en/sign-up.html or in person at any Ascott
serviced residence around the world.



