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How To Beat MICE Business
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How to Beat MICE Business

- Introduction of MICE

- Objectives and differences between M, I, C & E
- Selling and promoting destinations

- Strengths, weaknesses and opportunities

- Business bidding

- Handling requests

- Analysis on client’s request

- Understanding the needs of the client

- Quotation

- Planning programs and activities

- Creating a proposal

- Preparation prior to the event

- Handing requests and proposals

- Request distribution

- Computerizing registration for program management
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